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DAYBOOK
Production .............................. page 6
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TRENDS & SCENARIOS
ENTERPRISES AND CONSUMERS
The new democracy of
the made in Italy ...................... page 12
In the common understanding the made in Italy it is a
world full of meanings. The concept is different from Ita-
lianity that is not other than an identity card.

STATUS OF ENTERPRISES
DO-IT-YOURSELF
Spotlights on
Leroy Merlin in Italy ................. page 14
The expansion of Leroy Merlin that in 2008 acquired Ca-
storama Italia, the company owner of 31 do-it-yourself sto-
res with an expense of 615 million euro, keeps going on.

THE MARKET FIGURES

COMMUNICATION
PROFILES
BOLOGNAFIERE (pages 4-5). The sixth edition of Marca, being held on 20th and
21st January 2010, will see the modern distribution as a main protagonist, thanks
to the agreement that BolognaFiere signed with Adm, the Association that gathers
up the greatest distribution enterprises active in Italy.

CIP4 (pages 140-141). Cip4 is specialized in the production of products for the fe-
minine hygiene, the personal care and the surface cleaning, for many big operators
of industry and international retail. Top quality products, innovation and a deep
market knowledge, make of the company a protagonist in Europe.

PARAMOUNT FARMS (pages 10-11). Ripened in the sun of California in a plan-
tation of 12.000 hectares, pistachio nuts Wonderful, already successfully present
in many Countries worldwide, are destined to deeply innovate the Italian market
too.

INTERVIEWS
AIOICI (page 114). Aioici, the Italian association that joins together certification
and inspection companies is going to celebrate its 20 year activity. We speak
about it with Giovanni Oliveri, president, who illustrates the activities and the plans
of the association.

IDM GROUP (page 94). For the modern companies, as confirmed by Mario Cal-
cagnini, general manager of the company that acquired Anacomp Italia, the im-
portance of the Business Process Outsourcing (BPO) and the Document Manage-
ment is growing.

PARMAREGGIO (page 50). In an food market that is suffering less than others the
global crisis, Parmareggio kept growing, thus confirming the effectiveness of a strate-
gy voted to the creation of a brand. We speak about it with Paolo Micheli, president.

RIGHT MANAGEMENT (page 116). The human resources are a fundamental as-
set for the enterprise: identifying the various talents useful for the corporate struc-
tures and managing them at best, is a main need. We speak about it with Antonio
Angioni, general manager of Right Management.

SONAE SIERRA (page 74). A strong investment for the trade center “Le Terrazze”
in La Spezia and the decision of offering itself as a service provider: this is a very
active phase for the company. We speak about it with Giancarlo Bianchi, general
executive manager of Sonae Sierra Developments in Italy.

COMPANY CASES
TRONY (page 70). The collaboration with Diennea and MagNews, technological
platform that allows the management of direct multichannel marketing campaigns
in a simple and efficient way, with the objective of implementing a loyalty plan
through the shipment of sms and newsletters, was born this year.

FOCUS

BIOSLYM (page 85). Bio Slym is a company founded in 2003, aimed at creating
authentic products, obtained only using biological and conventional soia and ri-
ce exclusively highly selected and of Italian origin, not genetically modified and
exploiting scrupulous control methods along the entire supply chain.

CIS - COMPAGNIA ITALIANA SALI (page 45). The Compagnia Italiana Sali
was inspired by the rich history of salt and spices and by their strong link to
create the new Insaporitori (seasonings), made by a mixture of aromatic spices
and iodated sea salt.

FOOTWEAR
The interrupted step of
footwear recovery .................... page 16
The year 2008 has been a testing ground for the sector,
since it demonstrated its strength within a scenario of
world trade slowing down with repercussions on the ex-
port.

PRODUCTION
WINE
Guaranteed goblets ................. page 19
Today the quality certification is a strategic key for
export. The wine companies are more and more
often adopting voluntary managerial standards.
PRODUCTION PROCESSES
Export mugs .............................. page 23
In spite of the crisis the 2008 market resisted,
mainly thanks to export doubled during the last
few years towards United States and United Kin-
gdom.
DAIRY INDUSTRY
The relaunch of Bufala dop ..... page 28
The producers of Bufala mozzarella are bearing the
weight of reduced gain margins. The big distribution’s role
in fixing the prices is fundamental.
STRATEGIES
Joining for fields good ............. page 33
A model coming from France will surely spread in Italy
too: the aggregated agricultural enterprise, as the answer
to the difficulties of the small direct cultivators.
SALAMI
Italian hams and salami are
our ambassadors abroad ......... page 34
In spite of the world, the international market is a deve-
lopment area for the cold cuts. The sector represents
the 20% of our agricultural and food industry.
SALAMI
Pig’s trotter and pork sausage
beyond celebrations .................. page 38
Linked to the Christmas consumption, pig’s trotter and

pork sausage suffered the repercussions of the crisis.
Therefore, producers aim at turning from the logic of
seasonality.
FRUIT & VEGETABLE MARKET
A “passport” to global market .. page 41
From Eurep to GlobalGap: the change was not only in
the name, but also in substantial contents and controls.
The European Protocol is a voluntary world reference.
SEASONINGS
A full taste market ..................... page 43
Spices and aromas do not know crisis: till August 2009
the sector recorded a sales increase of 8.8%. The bio-
logical herbs are entering the market.
INFORMATION TECHNOLOGY
The problematic co-existence between
mobiles and mini ones .............. page 46
Superfast ADSL, IP TV, power line connections, high
speed Local Area Networks (LAN). The gap will be wi-
der between people who can use them and people
who can’t.
Production in brief.................... page 51

DISTRIBUTION
MERCHANDISING
Shop windows in a good sight. page 55
The shops’ aspect is a fundamental business card that in-
fluences the customer so far as to induce or to discourage
him to enter the point of sale.
RETAIL
The challenge between
Italy and France .......................... page 59
Perspectives of international development and strong
push towards innovation and integration of customer
service are the winning factors of the transalpine big
distribution.
VENDING
Automatic machines …
poorly sought after..................... page 63
Even if the number of consumers who purchase pro-
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CONSORZIO PROSCIUTTO DI PARMA (page 95). Between October and No-
vember, the Consortium was the protagonist of a new advertising campaign. The
year planning for this period, addressed to all the customary and potential consu-
mers, privileged the radio communication.

EISMANN (page 84). Eismann finalized the “Pronti in forma”, a new product li-
ne made up of ten mono-portion products, thought to help the consumers who
want to make a balanced diet without renouncing to taste.

ETHICA - GRUPPO LA-VIS (page 72). Storie di Vite (History of Vines), the hi-
storical proposal of La-Vis Group in the modern channel, is a selection of 9 wi-
nes obtained from over 1.400 hectares of vineyard owned by La Vis cooperative
Group.

GRUPPO ORASESTA (page 65). The OraSesta Group is composed of four ma-
nagement companies that have been operating in the vending field for over thir-
ty years. Every day, 200 employees work for the lunch break of 300.000 consu-
mers through 10.000 automatic distributors.

NOBERASCO (page 67). Noberasco, that boasts 100 years of history and tradi-
tion in the manufacturing of dehydrated and dried fruit, and Conserve Italia, a
company owning historical fruit juice brands, signed a commercial partnership
that will lead them up to face together the automatic distribution channel.

SPOTS
AD CHINI (page 81). On the occasion of Macfrut 2009 in Cesena, the Chini
company, specialized in “prêt-à-manger” products made up of apples, introdu-
ced the new “Gellose di frutta”, a product line of transparent fruit jellies with a
stimulating taste and a definite shape.

BAKERY (page 78). The Bakery totem is a 160 cm tall bifacial structure which

has been present since October in many Italian supermarkets. Near the totem,
in addition to the recipe book “Fantasie di Pane”, it will be possible to find a wi-
de range of the Bakery products.

DESPAR ITALIA (page 71). The company, aiming at replacing its outdated and
little flexible IT infrastructure, and increasing the production, revised its opera-
ting management using various little flexible Oracle solutions.

FRANCIA LATTICINI (page 29). Founded more than forty years ago, the com-
pany could improve and maintain in the time the quality and the efficiency of its
distribution service, thanks to a very modern industrial structure.

GRUPPO BISCALDI (page 25). The Biscaldi Group, family company that has
represented since 1969 one of the greatest distributors of national beverage
brands, celebrated its 40 year activity with an event, held in Vercelli, in a club re-
served to partners, customers, friends and press.

SONY (page 47). On last October Sony introduced, at the VAIO Store in Milan,
the new VAIO Series X: mobility, practicality and power in a lighting design no-
tebook. Elegant, weighing 780 grams, PC VAIO X Series are the lightest note-
books in the world.

BUSSOLA & RALPH INTERNATIONAL (page 57). The company was founded
in Treviso in 1978 and is specialized in the production of furnishings for com-
mercial premises dedicated to the fashion retail, shops, restaurants, bars, fair
stands, offices and banks.

STOCK ITALIA (page 73). Stock wears a new dress at Christmas with Kegle-
vich Limited Edition and Astucciati of Limoncè and Crema di Limoncè: three re-
ally exclusive gift ideas, available in the sales points of the most important di-
stribution chains.

ducts from automatic distributors keeps increasing, the
turnover, due to the crisis, remains stable.
DOCUMENTS: CONFCOMMERCIO
The trade looks like new............ page 69
Even if most of the enterprises are still represented by
sole proprietorship companies, the concentration pro-
cess among companies is growing also in Italy.
Distribution in brief .................. page 71

CATERING
FOOD SERVICE
A well served bread-roll ......... page 77
It is a significant part of the outdoor consumption. Ho-
wever, when served both as a bread-roll or a san-
dwich, the difference that catering can add is appre-
ciated.
Catering in brief........................ page 79

CONSUMERS
DIET FOOD
When the brand is a
synonymous of well-being ..... page 82
The offer development keeps on also if consumption is
less dynamic. The main reasons for success are infor-
mation, advertising, specialist channels.
MARKETING
Hairspray and shampoo
to the conquest of website......... page 86
The hair care is among the discussion subjects most wan-
ted on-line. Analyzing forums and blogs the companies
can understand qualities and faults of the sector pro-
ducts.
Consumers in brief ................... page 89

COMMUNICATION
NON PROFIT
xxxxxxxxxxxxxxxxxx........... page 90
xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx

xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx
xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx.
Communication in brief ........... page 93

PACKAGING
PACKAGING
The evolution of yogurt jars ... page 99
The 77% of Italians eats yogurt regularly, thanks also to
the high segmentation of the sector. Yogurt is good all the
day along.
Packaging in brief.................... page102

LOGISTICS
PLATFORMS
The cross docking conquers
the big distribution ..................... page105
The use of internal handling platforms with minimum or
set to zero storage times is more and more diffused.
The future is a multiproduct platform.
Logistics in brief ........................ page 109

HUMAN RESOURCES
PROFESSIONS
Purchasing manager: between
suppliers and customers........... page111
Acknowledging the company’s demand, investigating
the best market offers and sign a good contract: these
are the purchasing manager’s tasks.
Human resources in brief........ page113

FINANCE
MERGERS & ACQUISITIONS
Anti-crisis operations ................ page118
Company reorganizations aiming at resources optimization,
commercial synergies to conquer new markets and techno-
logical investments: these are the guidelines of the sector.
Finance in brief ........................ page120

ENVIRONMENT
RAEE
The point on dismantled
equipment .................................. page124
The recovery is progressing but it still meets orga-
nizational obstacles. The expectations are concen-
trated on the potentiality of withdrawal at the point
of sale.
Environment in brief ............... page127

ENERGY
HOUSEHOLD APPLIANCES
The white wares between
technology and sustainability ... page128
Low power consumption, high yield and prices accessi-
ble to everybody: these are the winning strategies of
the sector companies.
Energy in breve ............................ page131

INDEX & MONITORING
Raw materials............................... page132
September marked a decrease in the quotation of the
raw materials for the three great product categories,
with a decrease of 7.5% in the general index.
Prices and consumptions......... page134
Actually encouraging signs emerge from ICC (Con-
fcommercio) of August: an increase of 0.6% is recor-
ded in trend terms.
Big distribution sales ............... page136
The third 2009 two month period recorded a
2.8% increase in the big distribution turnover rele-
vant to the sale of consumer packed goods.
Consumers’ confidence .............. page138
The confidence climate among Italians is progressing.
The data picked from the Findomestic Observatory of
September evidences the trend of resumption.
Reading paths ......................................... page143
Information for readers and advertisers ..... page144
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