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In spite of the decrease of pork production worldwi-

COMMUNICATION
PROFILES
GRUPPO ALIMENTARE ROMANO FREDDI (pagg. 18-19). Mantua Surgelati,
Bustaffa, Columbus and Effegi Service form the new born Gruppo Alimentare
Romano Freddi. Altogether, the four companies own ten plants and brands and
employ over one thousand people; they develop a turnover of approximately
400 million Euros.
F.I.L.A. ( pagg. 50-51). The company has been for 90 years to the service of
creativity guiding children, students and professionals through the writing, de-
sign and model world. F.I.L.A with its products is a true leader both in Italy and
worldwide, on the school desks, in professionals’ offices and breast pocket of
jackets.
NOVARESE ZUCCHERI (pagg. 90-91). The company, which has been active
for nearly 50 years in the sugar market, satisfies in the best possible way its cu-
stomers’ needs thanks to a policy of development and innovation research,
confirmed by the opening and the extension of Casalbeltrame plant and the re-
cent new products.

INTERVIEWS
CONAD (pag. 75). Also in a year of hard crisis like the one left behind, Conad
grew and kept reaping the fruit of a strategy that makes it a dynamic retailer al-
so at international level. We speak about it with the Francesco Avanzini, com-
mercial director.

GE.FI (pag. 127). Antonio Intiglietta, president of Ge.Fi, event organizing agen-
cy, announces in advance the contents of the sixth edition of EIRE (Expo Italia
Real Estate), that will be held at Fieramilano from 8th to 10th June 2010.
RECKITT BENCKISER (pag. 58). The multinational company, born by the mer-
ger between Reckitt & Colman and Benckiser, has just had its ten birthdays, un-
der the banner of growth and innovation: we speak about it with Paolo Caval-
lo, managing director of the Italian branch office.
VIADEO (pag. 104). Viadeo is one of biggest social networks for professionals,
thanks to its approx. 30 million customers shared between Europe and rest of
the world. Dan Serfaty, Co-founder and Ceo, helps us in understanding Viade-
o’s development policy and strategy also in Italy.
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ESSEOQUATTRO (pagg. 120). Ideabrill® is the European patented fresh-saver
wrapping paper that allows the preservation of counter fresh foods for a longer
period of time.
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ARNEG (pag. 145). The winter test of the first synergic integrated technology
of Arneg has been completed. The objective was to condition a point of sales
of approx. 200 sm. only by exploiting the waste heat of the cooling plant of re-
frigerator cabinets.
BIO SLYM (pag. 73). The Dutch multinational Royal Wessanen, European lea-

de, consumption grew. Here are some data explai-
ning the phenomenon.
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The company, owned by PPR Group, leader in the
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tionship agreements with the foreign countries to re-
launch its image as strongly demanded by the com-
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sential logistics and services.
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We eat a lot of breeded fish, but we keep believing
that the fresh caught fish is better, in spite of less con-
trols. Moreover, the Italian breeders must face the fo-
reign competition.
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The foodies’ supremacy ......... pag. 43
It is a valuable tuber presently being cultivated. Italy
made great progresses in this technique and in its trade
proposal, thus becoming the first exporting Country.
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education cost? ....................... pag. 45
The school products achieved staggering prices:
sacks, sheaths, notebooks and pencils add to the ex-
pensive text books. This is why consumption decrea-
ses and consumers try to make them lasting as much
as possible.
CLOTHING
Sizes for everybody ................... pag. 52
The clothing manufacturers must follow the evolution
of the physical size of Italian men and women. Sita
Ricerche made a survey to understand how the size
changed.
Production in brief ...................... pag. 57

DISTRIBUTION
CONSUMER CREDIT
In cash is better ....................... pag. 63
During last year the allocations of funds have drasti-
cally dropped, due to the decrease of traders’ con-
fidence and the growing operational and legal
risks that keep bankers and brokers away.
METHODOLOGIES
Medicine against wastes ......... pag. 67
In such a difficult period as the current one, it is es-
sential to get the maximum from own resources,
optimizing each operating phase within the sales
points.
ADVERTISING
Surprise shop windows ........ pag. 70
The temporary shops are a more and more diffused
reality. In a short time it is necessary to draw the at-
tention of people, to advertise a brand or support the
launch of a new product.

Distribution in brief..................... pag. 71

REFRESHMENT
TICKETS
Lunch break without
cash money................................ pag. 79
The lunch tickets market keeps increasing as to turno-
ver. But now there is the need of new directives and
fiscal regulations according to rest of Europe.
Refreshment in brief................... pag. 81

CONSUMERS
WAY OF LIFE
Italians in the heart,
exotic at table .......................... pag. 85
The ethnic food remains a niche, but strongly evol-
ving. The difference is made by the extra communita-
rian market, beyond the fashion that mainly interests
the compatriots.
SUGAR
Need of sweetness ................. pag. 87
The sugar market has remained stable during the
last few years, in spite of the outbreak of dietetic
and healthy products. However, some renewal and
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der in the field of packed biological products, decided to strengthen in Italy its
two important brands belonging to Polo Salutistico, Bjorg and Efficance.
HENDRIX (pag. 40). The feeding of breed fish is a fundamental ring of the wa-
ter culture supply chain. Skretting, world leader brand present in Italy with the
production plant of Mozzecane, in the province of Verona, is operating in the
fish breeding sector.
ITALIA ZUCCHERI (pag. 89). Within the current market context, Italia Zucche-
ri commits itself to offer the consumers the only sugar guaranteed and certified
by the Italian supply chain. The company positioning is not going to change.
LA VIS (pag. 77). Storie di Vite, the historical proposal of La-Vis Group on the
modern channel, is a selection of 9 wines obtained from a vineyard of over 1400
hectares that composes the cooperative reality of La Vis.
MENÙ (pag. 33). A catalogue containing more than 700 products. Starters, first
courses, side dishe, second course, dessert and condiments. This and other is
Menu, the strongly growing company located in Modena, which has been acti-
ve since 1932.
PASTA BERRUTO (pag. 59). Decades of tradition and experience are compo-
se the professionalism of Pasta Berruto that can offer a wide range of pasta:
dried, egg, integral, biological, three-color added with tomato and spinaches
and stuffed.
SMARTFREEZE (pag. 143). Smartfreeze designs, develops and commerciali-
zes monitoring and control systems, also remote, of equipment operating in the
cold chain sector.

VITICOLTORI PONTE (pag. 61). Cooperativa Ponte, with its 1.500 associates,
its president Giancarlo Guidolin and 2,000 hectares of cultivated vineyards, is
one of the most important wine growing realities of Veneto. Its territory ranges
from the north of Venice to the piedmont area in the province of Treviso.

SPOT
ACCENTURE (pag. 132). IdeaTRE60 (www.ideaTRE60.it), the first Italian social
media, created by Fondazione Italiana Accenture, dedicated to the develop-
ment of innovation for the community, is born.
ALEA (pag. 55). Alea has been the synonymous of made in Italy in the man shirt
industry since 1952. The research and development of new materials make Alea
a reference point in the field of the Italian shirt industry.
FIORITAL (pag. 41). Fiorital is a company, located in Venice, leader in the fi-
shing market: a position achieved thanks to the pursuit of the highest quality
standards along the entire supply chain.
INAGRA (pag. 88). Inagra commercializes a wide offer of sugar according to
the various intended use, diversified by product typology.

SPECIAL THEMES
ISTITUTO ITALIANO IMBALLAGGIO (pagg. 4-9). The 23 competitors for the
“Oscar dell’Imballaggio 2010” introduce packaging and packaging solutions
they designed keeping an eye on environment, without losing sight of the ba-
sic functions of protection, preservation, consumer addressed design, marke-
ting and communication values.

a greater offer segmentation would be necessary.
BOOKS
Promising young talents
in the bookshop ........................ pag. 93
The sector “children and boys” is one of most positive
in the Italian publishing scenario and it isn’t affected
by the competition of the Internet at all. However, the-
re are key differences at regional level.
DOCUMENTS: ITALIANS AT TABLE
Hard times for food criminals ... pag. 95
Many alimentary scandals emerged in 2008. Many
thefts and also a lot of seizures and arrests, thanks to
the capillary activity of the police.
Consumers in brief...................... pag. 97

COMMUNICATION
MARKETING
It is time of direct relationships .. pag. 98
The Direct Marketing is more and more conquering
important spaces as far as advertising is concerned. It
is the fruit of an evolution of the instrument, but also
of the mentality of the consumer.
Communication in brief ............. pag. 101

PACKAGING
THE FORUMS BY LARGO CONSUMO
Between game
and correct feeding ................. pag.108
The pack is a trade marketing lever in the feeding of
children and boys. Producers, retailers, consulting
and pack solution companies discussed this topic in a
round table.
SOLUTIONS
The new shapes
of the “lunchbox” .................... pag.113
More and more often employees bring to the office
their lunch food, preserved in different boxes, then
heat it in microwave ovens. Which are the most com-
fortable, and mainly better, solutions for our health?
MATERIALS
Past and present under glass .. pag.116
The continental consumers consider glass the best
packaging, in particular for food and drinks. A Euro-
pean survey discuss the situation.
Packaging in brief ...................... pag. 119

LOGISTICS
NORMS
With the food it is not joked ... pag.123
The relative norms to the logistics, the transport and
the conservation of the alimentary products are de-
tailed and complex: all in order to guarantee the
maximum emergency of the consumer.
SAFETY
At the right temperature.......... pag.124
Ten years after the coming into force of a ministerial
decree concerning the transport of drugs, the rules on
this matter should be further revised to increase the
consumers’ safety and reduce the logistic costs.
Logistics in brief .......................... pag. 125

HUMAN RESOURCES
PROFESSIONS
Selling energy and gas ............ pag.128
The energy account has always been a more and mo-
re important and well paid profession. These figures
must be able to deal with a complex market as a re-
sult of the liberalization process occurred within the
last years.
ROLES
Technology and business ........ pag.129
In a more and more complex market as the present
one, the figure of the chief information officer beco-
mes fundamental. And the possibility to make profits
has significant margins.
PROFESSSIONS
A new figure abreast
with the times .......................... pag.130
The need of a professional figure able to operate in dif-
ferent fields and work to value the territory and its re-
sources, is felt in the refreshment sector, to win the chal-
lenges of a more and more globalized market.
FUNCTIONS
Open your eyes to prices......... pag.131
The prices watchdog must mainly deal with the price
control. It is a professional figure with a great future, if
we consider that his function becomes crucial due to
the greater and greater competitiveness among enter-
prises.
Human Resources in brief......... pag. 132
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FINANCE
MERGERS AND ACQUISITIONS
The fiery beginning of 2010 ........ pag.134
After a period of stay and drowsiness, the mergers and
acquisitions market starts up again at a full speed. Many
worthy deals were concluded during last months.
Finance in brief ............................... pag. 137

ENVIRONMENT
ZOOTECHNICS
Time of renewal ......................... pag.138
The Italian livestock field is still waiting for new directives at
European level for the environment safety, keeping a more
and more careful eye on renewable energies and biogas.
Environment in brief ................... pag. 141

ENERGY
REFRIGERATION
A cheap cold chain ................. pag.142
The production of refrigerated cabinets and cooling
systems designed for the consumer goods market
aims at finding cheaper solutions for the companies,
respectful to the environment.
Energy in brief .............................. pag. 147
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Raw materials ................................... pag. 148
Here is also this month the usual brief on food and
non food energetic raw materials.
Prices and consumption ................. pag. 150
The events recorded by Confcommercio point out the
new price trends and their influence on the demand.
Sales in the big distribution ........... pag. 152
It is a time of crisis. That is why it is worth to feel the
pulse of the big actor of the trade world.
Durables............................................... pag. 154
The usual Gfk-Temax analysis deals with the trend of
the durables world. Let’s read the survey.
Consumers confidence ..................... pag. 156
Persons bended under their own worries or willing to
find a little of optimism again? The word to Findomestic
statistics.
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